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Bulldlng Bridges at Olin

Graham Hooton
Contributor

As arecent alum and staff
member on campus, I’ve had
the opportunity to- and in fact
have been asked to- spend
some time thinking about
how to build bridges between
different parts of the commu-
nity (Students, Faculty, Staff,
Alumni, Parents), as well as
within those groups. We’re
such a small community that
any distance between these
groups almost feels magni-
fied — we are our each other’s
support network. Working
on bringing the commu-
nity closer together was my
favourite thing to do back
when I was a student, so it’s
really a joy for me now that
they’re paying me to do it!
Well, these past few months
have been a little busy for
me, but now I’'m back. And
I’'m very interested in hear-
ing your feedback on (and/or
support for) my thoughts.

First of all, let’s look at
bridges that are currently in
place. Advising families are
structured to give students
and faculty a point of contact
over the course of the semes-
ter on a professional and per-
sonal level. SAC invites staff
and faculty to major events
like Dare to Diva and Spirit

Week, and organizes kick-
outs to really encourage this
bonding. Also in that vein,
the seniors have a Faculty/
Staff party at the end of the
year. More recently, Banter
was set up to connect older
alumni with students on a
professional level. At last
month’s SLACfest, students
and alumni worked out a
number of new initiatives
to improve alumni-campus
connections, including an
alumni-written  newsletter
filled with interviews of on-
campus Oliners. The Stu-
dent-Staff Bridges program
is a low-intensity conduit
for conversation between
these different communities.
And, thanks to a push from
parents, LinkedIn is now a
viable way to reach out to
parents in different parts of
the country for all kinds of
assistance.

"At some level,
we all ask:
'What's in it for
me?'"

Building bridges is in-
tended to be a gratifying
experience — it feels good to
learn about people who do
cool things and are part of the

same ‘tribe.” But efforts often
flounder or feel ineffective.
The reason is simple: if one
half of the interaction doesn’t
find sufficient personal ben-
efit, they won’t prioritize the
connection. At some level,
we all ask: “What’s in it for
me?” They might go out and
participate just for the sake
of the other party... but they
have lots of other things that
maybe feel more important.
So is there space for these ef-
forts in a community as busy
as Olin’s?

Definitely! Having solid
connections with members
of our small community
in different spheres actu-
ally makes our lives easier:
When we know and under-
stand one another better, we
can be more effective in all
of our other efforts. We just
need to understand how to
build those connections in a
manageable way. So looking
ahead, what do we have and
what do we need?

I’ll generalize: Students
have skills, enthusiasm, and
time (if properly compensat-
ed by credits, cash, or chow).
The key to connecting with
students is to a) do what
they’re already doing, with
no added effort on their part;
b) make their work more ef-
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fective or efficient, c) pay
them, or d) create a compel-
ling interaction for them that
is, itself, worthwhile. Faculty
and certain staff are connec-
tion powerhouses. They have
big ideas and the resources to
deploy them, as well as the
incentive. What they general-
ly don’t have is time. To suc-
cessfully connect with this
group, be prepared to have
much of the engagement pro-
ceed independently, with the
contact points being intense,
brief bursts. Other staff,
alumni, and parents simply
want access to, and connec-

tion with, the community.
Actually, some don’t, but I’'m
ignoring them for the pur-
poses of this article. Those
who do will spend time, as
well as the resources avail-
able to them, to give back if
they feel that their efforts are
a) having the desired impact
and b) appreciated. Unfortu-
nately, this group also lacks
the ability to deploy effec-
tively on campus.

And what about the
subset of Olin community
members who are both staff
and alum, are on the Stu-
dentEvents mailing list, and

are a contact for the Par-
ent Advisory Board? What
does that subset have? Well,
it has a single member: just
me! And I have a wish: For
more successful bridgings to
take place. What do I need?
People I can help! I can be
a ‘connector’ all on my own
for you — if you have plans
but you don’t know who, in
another group, you should
talk to, please feel free to ask
me. And I'm willing to put
the time in to work on ex-
ecuting larger-scale projects
in this space. I have ideas;
you have ideas. Let’s chat!

Perspective on Vegetarianism

Janie Harari
Contributor

I’ve been asked countless
times, “why are you veg-
etarian?” yet every time, the
question stumps me. [ usu-
ally just say, “meat doesn’t
seem like a food to me,” and
then struggle to explain what
that means. I have been veg-
etarian since I was three, but
I could never attribute the
reason to any environmental,
ethical, religious, or health
causes. Recently, I think I've

NOT XKCD by kai

finally found a cohesive an-
swer to this question in some
articles by Paul Rozin, an
influential author on the sub-
ject of disgust.

There is a type of disgust
that makes us withdraw from
things that remind us that we
are fundamentally biological
creatures. This disgust in-
volves things such as death,
corpses, and violations of
the external boundaries of
the body. It is called animal-
nature disgust, and it differs
from core disgust, the fear
of incorporating offending

substances with one’s body
and interpersonal disgust,
direct and indirect contact
with strangers or undesir-
ables. The latter two types of
disgust are meant to prevent
contamination of our bod-
ies and keep us from get-
ting sick. However, animal-
nature disgust is different in
that it has a strong connec-
tion to fear of death. Just like
animal bodies, human bodies
die. I do not eat meat because
it reminds me that we, like
animals, are vulnerable and
mortal.
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'Do Something' in Practice

Victoria Preston
Contributor on behalf of
the Honor Board

We’re all familiar with
the ‘Do Something’ mantra
at Olin. Ask the person down
the hall, the studier in the
lounge, or the person sitting
next to you to name the val-
ues of the Honor Code, and
you can be sure that they will
at least name Do Something.
We see it in the title of emails
and the closing sentiments
in recruitment propaganda.
We hear it in praise of start-
ing awesome activities, sar-
castically called out when
no one volunteers to take on
improvements, and as advice
to the first year frustrated
with a class or club at Olin.
The Honor Board is just as
guilty of throwing around Do
Something as other organiza-
tions and individuals.

These are the actual
words to the Do Something
value in the Honor Code: “I
will strive to better myself
and my community and take
responsibility for my own
behavior. When I become
aware of a violation of the
Honor Code or an issue with-
in the community, I will take
action towards resolution of
the situation. I expect others
to do the same.”

If we were to summa-
rize, this is basically a call
to arms - it’s certainly about
addressing personal behavior
and actions that have broader
impacts, but it is also a call
to engage in actively promot-
ing the Honor Code. Further-
more, it is open to interpre-

tation - what does it mean
to ‘strive to better my com-
munity’ or to ‘expect others
to do the same’? If we aren’t
actively striving to do these
things, perhaps we are all in
violation of the Honor Code.

Historically, there have
been very few Honor Board
cases that have been seen
purely as a violation of Do
Something. Some of this has
to do with the ambiguity and
broadness of the clause, and
some has to do with the pain
of determining whether or
not someone was ‘striving’
enough. However, Do Some-
thing is called out almost
daily. As a congratulations
of good deeds, as a broad
solution to any problem, as a
guilt tactic to recruit the few
volunteers we need to run all
of the various organizations
and events on campus...

"Do Something is
called out daily."

Why? As a community,
do we really need to be re-
minded to Do Something
(anything) so often? Is there
perhaps a reason why we
aren’t doing anything?

We’re stretched thin right
now. There are, oft claimed
fondly, “more clubs than
students.” We’re a commu-
nity that prides itself on the
independence and ability of
the students to be involved
in every aspect of life here:
academic, service, social. We
take it upon ourselves to load
our plates with activities be-
cause we think we need to,

because they’re ‘good for
us’, because they’re ‘good
for others’, or because no one
else would do them.

We need to stop. As is
so treasured at Olin, maybe
its time for us to reflect as
a community on what it is
we ACTUALLY value. The
Honor Code is supposed to
be a tool to reflect the posi-
tion of the Olin student body
at this moment. The way in
which we use Do Some-
thing doesn’t necessarily gel
with the verbiage right now.
Should it?

We all ‘pledge’ to Do
Something when we sign
the honor code, as written.
We’re not signing to have
Do Something held over our
heads every time an email is
sent out. We’re not signing to
have to participate in every
aspect of Olin culture. How-
ever, we are signing to ‘do
the right thing’ as the com-
munity deems fit. Whatever
that might be - participat-
ing in student government,
meeting with professors to
improve a class, helping out
peers who have fallen on
hard times.

Next time we are asked
to Do Something, perhaps
we should start asking “Why
do we have to?” Is there a
good reason that this is being
asked? Is this going to bet-
ter us as a whole? Are we as
individuals currently ‘Doing
Something’ at the moment?

And next time we tell or
ask someone to Do Some-
thing, perhaps we should
start asking “Why can’t I and
why should they?”



SERV: More Than Words

David Zhu
Contributor

This is the first installment
of a monthly spotlight on vol-
unteering opportunities in
the Boston area. We’ll share
the stories of organizations
as well as how you can get
involved! Feel free to email
david.zhu@students.olin.edu
for your thoughts and feed-
back to help me continually
improve this segment.

About

If you want to empower
disadvantaged youth through
real-world skills such as busi-
ness and interview training,
More Than Words (MTW)
is the perfect place to help.
The organization helps youth
"who are in foster care, court
involved, homeless or out of
school to take charge of their
lives by taking charge of a
business." More Than Words
does this by creating a chain
of bookstores that sell donat-
ed books. More importantly,
the bookstore is completely
run by the at-risk teens en-
rolled in the program. Orga-
nizers, staff, and other vol-
unteers help and train these
young adults with the entre-
preneurial and people skills
that they need to succeed
once they graduate from the
program.

Impact
More Than Words ac-
cepts at-risk adolescents

who are 16-21 years-old who
have "compounding risk fac-
tors and are in need of an
empowering life experience"

to help them rise above their
current situation.

84% have recent or cur-
rent involvement with the
foster care system.

54% have recent or cur-
rent court involvement.

~80% do not have their
GED and are either not pur-
suing or struggling in school.

More Than Words proac-
tively collects data to track
its program’s effectiveness.
83% of MTW graduates have
received or plan to receive
their GED/diploma, com-
pared to the 18% who had a
GED/diploma before partici-
pating in the program. Also,
34% of graduates have en-
rolled in postsecondary edu-
cation compared to 5% prior
(illustrated in the graph be-
low). Similarly, work-school
engagement rises to 83%
from 5% before the program
(see the graph on the facing
page). "While approximately
50% of youth come to MTW
with court-involvement, this
number drops to 28% when
they leave the program and

EDUCATION

High School Diplomal GED

continues to drop to 10%
within 24 months after the
core program."

Francis, a veteran of
MTW, writes: "Before I
came to MTW, I was getting
in a lot of trouble, became
court involved, and wasn't
going to school. While I was
at MTW, I really enjoyed
getting work experience. I
learned how to give excellent
customer service and how to
be professional, and got my
GED. 1 really appreciated
all of the love at More Than
Words. They helped me get
the things I needed in life
and helped me stay on track.
When I transitioned, I got an
internship at a hotel and now
I just got a job at Bentley
College. I'm working hard
on my education. Education
is very important to me now
because | know that having
an education can take you far
in life."

History
Jodi Rosenbaum started
More Than Words "after a

Enrolled in Post-
Secondary Education
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friend saw a pile of books
on the side of the road." Jodi
states: "We realized those
books were worth money
and a hands-on way to em-
power youth with real-world
skills... T am particularly
passionate about adolescents
who are system-involved and
typically seen as liabilities
rather than assets. For over
15 years I have worked in
the public schools, juvenile
courts, and nonprofit sector
and have seen so many kids
fall through the cracks de-
spite good intentions. I think
too often our efforts to help
focus too much on trying to

Court Involvement

PostMTW
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fix problems or remediate.
That’s what has ignited my
passion. I see youths with
skills and untapped potential.
It is exciting to be part of a
model that focuses on how
to empower a spark, a hope,
and that gives an opportunity
for youth to do it for them-
selves."!

Do Something

All in all, More Than
Words is a great social ven-
ture where you can directly
help up-and-coming adults
with relevant skills so that
they can also become con-
tributors to society. There are

various options to participate.
For a one-time thing, you can
assist as a mock interviewer
and give feedback to the pro-
gram members to improve
their interview skills. You
can also run a small work-
shop! (Think about some
really helpful things you’ve
learned while at Olin.) Fi-
nally, you can get involved
on a weekly or monthly ba-
sis, working with the youth
managing the store or being
an educational coach.

If you are interested in
volunteering at MTW, let’s
come together and help out
as a team. SERV will connect
you with other Oliners who
also want to participate. Find
out more about More Than
Words at  www.mtwyouth.
org, check out the upcom-
ing carpe, and/or talk about it
during our daily tabling ses-
sions!

Citations
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ton.com/Molly-Parr/
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Aries (March 21 — April
19): Marco?

Taurus (April 20 — May
20):.Many hands.

Gemini (May 21 — June
20): You, are foudroyant.
Cancer (June 21 — July
22): April showers bring
rainbows. Go find some.

Horoscopes by Drunk Editors

Leo (July 23 — Aug. 22):
Nyctalopic octothrope.
Virgo (Aug. 23 — Sept.
22): There's gum on your
shoes. Both of them.
Libra (Sept. 23 — Oct.
22): Politeal Popinjays
Play Ping Pong.

Scorpio (Oct. 23 — Nov.

21): Boo.

Sagittarius (Nov. 22 —
Dec. 21): Name a country.
Capricorn (Dec. 22 -
Jan. 19): Hitherto.
Aquarius (Jan. 20 — Feb.
18): [create your own]
Pisces (Feb. 19 — March
20): POLO!
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Portable Gaming: Game Boy to iPhone

Elizabeth Mahon
Columnist

Gaming on the go is a
concept almost as old as vid-
eo games themselves. One
of the first — if not the first
— portable video games was
called Auto Race, and was
made by Mattel in 1976.1 It
was a simple device, based
off of a calculator chip, but
it started a large market.
Many other toy companies
— Tomy, Bandai, and Milton
Bradley, to name a few —
joined in. One of these was
a relatively small Japanese
toy company by the name of
Nintendo. In 1980, Nintendo
released a small portable
video game called Game and
Watch: Ball.® This was soon
followed up by many other
Game and Watch titles, at a
rate of one a month. A total
of 59 different games were
released. Nintendo's foray
into the market did well, sell-
ing 12 million copies in Ja-
pan and 30 million overseas.*
These numbers may, in fact,
be lower than the true num-
ber sold, as Nintendo had
problems with counterfeiters
selling knock-offs.?

But just one game will
get boring after a time, and
it's hard to justify the cost of
an entire device for a single
game. That's why Milton
Bradley created the Microvi-
sion, a portable device that

could utilize interchangeable
cartridges. It was released in
1979, only three years after
the first home console that
accepted cartridges (the Fair-
child Channel F, see Febru-
ary’s column).® While the
Microvision did moderately
well, it didn't set the world
on fire. There wasn't another
cartridge-based ~ handheld
until Nintendo's Game Boy,
released in 1989.7 However,
unlike its predecessor, the
Game Boy did incredibly
well. This in part was due
the fact that it was marketed
to adults as well as children.?
Seeing the opportunity, other
companies released hand-
held systems. Atari released
the Lynx in 1989,° and Sega
released the Game Gear in
1990. Though both these
competitors had superior
graphics, their battery life
was less than impressive,
and their bulk reduced por-
tability. As a result, neither
was a success, and Nintendo
gained a near-monopoly on
the handheld gaming market.

"Portable gam-
ing has become
mainstream."

Game Boy's sales slowed
in the mid 90's, and some
thought that it was nearing
the end of its life.!° Instead,

its sales surged again due to
two factors. The first was a
hardware refresh, the Game
Boy Color. It was smaller
and had a somewhat more
powerful processor, but the
real advantage was its col-
or screen. The other factor
was a pair of games called
Pokémon Red and Blue (or
Green, if you were in Japan).
With the new interest from a
generation of kids who loved
Pokémon, the Game Boy line
continued until 2004.

It was then that Ninten-
do faced perhaps its most
formidable opponent in the
handheld industry: the Sony
PlayStation Portable. Like
the previous Lynx and Game
Gear, it was technologically
superior to Nintendo's offer-
ing, but unlike them, it had
a decent battery life. It also
had the strength of Sony's
software ecosystem, coming
off of their successes with
the PlayStation and PlaySta-
tion 2. It did well, selling
80 million units total."! Nin-
tendo, however, wasn't go-
ing to roll over and let Sony
win again. Despite its origi-
nal success with adults, the
Game Boy line had become
more child-oriented over the
years. Nintendo decided to
shake things up by adding a
new way of interacting with
the games, in the hope of at-
tracting new customers. The
result was the Nintendo DS,



a two-screened device that
had a touch screen on the
bottom. Initially, it was pre-
sented as a “third pillar” - an
experiment alongside the
Game Boy line, not designed
to replace it. But the DS took
off, selling 5 million units in
its first year (2004), and the
Game Boy brand was qui-
etly retired."”

The release of the iPhone
in 2007 was not seen as a
video game event, but within
a few years it became clear
that it and the other smart-
phones that followed in its
wake were going to have a
big impact on the handheld
gaming sector. Games on
smartphones, such as Angry
Birds, have done remarkably
well. The successors to the
PlayStation Portable and the
Nintendo DS — the PlaySta-
tion Vita and the Nintendo

A Letter

Shane Skikne
Contributor

Dear teenage me,

You probably thought
that by now I’d be brimming
with advice and important
life wisdom that I needed
you to know. I thought I’d
think of plenty of anecdotes
to tell you.

Now, I realize I am not
sure what to say, which I
guess is a good thing. There
is no amazing advice I need
to give you. No secret mes-
sage to fix everything. Could
you do college differently?
Of course. Could you have a
better relationship with your
parents? Obviously. Will
depression come back, self-

3DS, respectively — have
both sold substantially less
than their predecessors,
which has been attributed to
people filling their portable
entertainment needs with
their phones.

What is the future of
portable gaming? Smart-
phone gaming is not going
anywhere — a fact that has
been underlined by Ninten-
do's recent announcement
they would make games
for smartphones. But many
games built for more tradi-
tional platforms do poorly
when moved to phones,
whether because of the small
screen or a reliance on tradi-
tional buttons. Ultimately,
I'm far too biased to give an
accurate prediction. What is
clear is that portable gaming
has become mainstream, and
that is unlikely to change.
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to Teenage Shane

esteem continue its roller-
coaster ride, and your room
remain messy? You betcha.
But, that’s ok. That’s life.
What I guess I do want
to tell you, though, is that
you haven’t gotten that good
at all things you want to be
better at. Well, I mean that
I’'m not yet what you con-
sider to be good. You want to
command a room like your
friend Mark, be able to make
friends with anyone like
Isaac, and crack jokes like
Roi. You have a whole list
of ways you could be a bet-
ter person and another whole
list of people you want to be
like. Well, like I said, you
can’t speak like Mark, you’re
still a bumbling mess around
strangers, and your jokes are

still equally hilarious, but
mostly only to you.

I can say that you've slow-
ly realized you don’t need to
be like Mark or Isaac or any
of them, because no one can
tell a Shane story or plan a
spontaneous adventure like
you do. You can make people
feel comfortable around you,
your sarcasm is so good that
most people don’t even get it,
and you’re still really funny.
Yeah, of course I am going
to keep practicing and trying
to get better at all that other
stuff, but just remember to
look around and see all the
things you’re good at too. I
count at least 3 talents, but
counting might not be one of
them.

— Shane



Meatless Mondays at Olin

Anonymous
Contributor

I encourage the student
body to revisit the proposal
for our dining hall to take part
in Meatless Mondays. This
program not only encour-
ages people to start off their
week with healthy food, but
also presents a way for us to
reduce our carbon footprint
and conserve natural resourc-
es. Animal agriculture is an
environmentally destructive
industry, contributing to air
pollution, water pollution,
land degradation, and nega-
tive effects on biodiversity.
The livestock sector gener-
ates 18 percent of greenhouse

gas emissions, more than
all the cars and trucks in the
world combined.!

I have no doubts that a
shift towards a sustainable
lifestyle is a challenge Olin
students will want to face
head on. The dining hall al-
ready provides us a selection
of vegan foods on a daily
basis, along with vegetarian
proteins at the salad bar. They
offer ‘faux meats’ at the burg-
er station, along with all the
toppings that you can get on
a regular burger. We know
the dining hall is capable of
providing vegetarian options,
and Meatless Monday would
allow us to expand on the
number of choices offered.

In implementing this pro-
gram, Olin College would
not be alone in its efforts.
Brandeis University, Vassar
College, The International
Culinary Center, and dozens
of other universities have
launched initiatives encour-
aging students to participate
in Meatless Mondays. If you
believe in social justice or
being good for the planet, I
encourage you to Do Some-
thing.
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